Preface

Understanding Agribusiness: Navigating the Modern Agricultural Industry is designed
for agriculture students enrolled in agribusiness courses. This text introduces students
to the important business and applied concepts within global and domestic markets.
It approaches agribusiness from both industry and entrepreneurial perspectives to
prepare students for higher education or careers in the field.

The author team is motivated by a vision to create a resource that addresses the
needs of the twenty-first-centurylearner. They have developed a learner-centered cur-
riculum, including a textbook and supporting materials that are readable, engaging,
and deliver a meaningful learning experience. The authors share a strong desire to
provide students with a curriculum that serves as an in-depth and hands-on com-
panion for agribusiness courses.

Understanding Agribusiness is designed to involve the student in active learning
experiences. The text includes activities for students to participate'in, such as con-
ducting online research, interviewing industry professionals, and working in teams to
develop graphic and oral presentations that explain the challenges and opportunities
in modern agricultural business.

The text meets the needs of today’s learner and the modern agricultural industry by:

e Integrating STEM (Science, Technology, Engineering, and Mathematics) edu-
cation topics

e Aligning learning outcomes to state and national standards (including the
National AFNR Standards)

e Connecting agribusiness and everyday living

e Scaffolding instruction to reach all students, whether or not they have prior
agribusiness exposure

e Integrating the Three-Circle Model of agricultural education, with explicit ties
to both FFA and SAE components of an agricultural education program

¢ Including project-based activities designed to engage students in the learning
process

¢ Exposing students to a broad range of careers, including many that are not
farm-based

e Writing with learning level-appropriate content and verbiage

The present generation oflearners has more information to process than any genera-
tion that came before it. They also have more tools and resources to use to process that
informationand convertit into knowledge. The authors combine modern technology
with the most recent advancements in pedagogy to engage learners.

The most important resource for learning, and the one with the most influence
over a student’s academic success, is the teacher. The author team is committed to
teacher success in the classroom. As teachers themselves, the authors have designed
the learning package to supply tools and resources that make good teaching easy. The
instructor resources will help in conducting class activities, providing high-quality
questions for classroom discussion, and including many practical tips and hints for
classroom management and lesson delivery.
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Guided Tour

The instructional design includes student-
focused learning tools to help students
succeed. This visual guide highlights the
features designed for the textbook.

SAE for ALL Profiles open every unit and
provide students with relevant examples
and insight into where their SAEs can
take them

Before You Read literacy integration
activities at the beginning of each
lesson encourage the development of
confidence and skill in literacy and
learning

Essential Questions provoke deep thought,
lively discussion, and new understanding

Learning Outcomes clearly identify the
knowledge and skills to be obtained
when study of the chapter is completed;
these outcomes are labeled and correlat-
ed to related assessment elements to
facilitate reporting and remediation

Words to Know lists the key terms to be
learned in the lesson

Introduction provides an overview and
preview of the lesson content

Technology Connections integrate all four
components of STEM education

History Connections provide context for
the development of modern agribusiness
practices

Career Connections provide a path for
career success

Building Career Skills emphasizes the
importance of soft skills and how they
are used in career development and
advancement

Case Studies allow students to demonstrate
understanding of chapter contents

Did You Know? features point out interesting
facts about the agricultural industry

Project-Based Learning activities are
included throughout the textbook to
provide opportunities for deeper learning

Let’s Check In! questions are included
throughout the narrative to reinforce
learning and key concepts along the way
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FFA Connections introduce students to
the exciting world of FFA opportunities,
including Career Development Events in
a variety of agricultural areas

Summaries provide an additional review tool
for students and reinforce key learning
outcomes

Vocabulary Review matching activities
reinforce vocabulary development and
retention

Know and Understand questions enable
students to demonstrate knowledge,
identification, and comprehension of
chapter material

Apply and Analyze questions extend
learning and develop students’ abilities
to use learned material in new situa-
tions and to break down material into its
components

Critical Thinking questions develop
higher-order thinking and
problem-solving abilities

Academic Activities are provided to extend
student learning and help students
analyze and apply knowledge in other
academic areas

Communicating About Agribusiness
questions and activities help integrate
reading, writing, listening, and speaking
skills

SAE for ALL Opportunities help students
make real-life connections between
chapter content and SAE opportunities

SAE for ALL Check-In reminds students to
review and record their progress with
their SAEs
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