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“What you see is 
news, what you know 
is background, what 
you feel is opinion.”

– Lester Markel, 
journalist
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Introduction “What do you want to write about?”
“I dunno. Interesting stuff never happens around here.”

“We’ve got 20 more minutes to fi ll. 
Anything interesting in the announcements?”

Nothing is more important to a broadcast or publication than 
strong, relevant and interesting stories—stories that inform and engage 
the audience. The noted sports writer Bill Plaschke said that the most 
important concepts in journalism are

This is true whether you work for an online publication that 
streams school games live, a daily paper that reports the results of 
yesterday’s school funding vote, a news show that is broadcast weekly, 
or a newsmagazine that comes out once a month. No matter what 
your media or your timing, strong stories make strong publications.

How do you fi nd great story ideas for your broadcast or 
publication? The seven news values that you will learn about in the 
following paragraphs will guide you. Later in this chapter you will learn 
three ways to locate strong story ideas.

News Values
Whose job is it to come up with the story ideas? While it is possible 

for the editors to assign all the stories the staff reports, that is rarely the 
best way to produce a quality publication or broadcast.

More often, a strong newsroom is a cooperative community, with 
everyone—from the editor-in-chief to the newest staff reporter—bringing 
story ideas to staff meetings. At staff meetings, story ideas are developed 
and then evaluated for their news values and their value to the particular 
audience.

What is it that makes a strong story? Your high school is like no 
other, so your high school publication or broadcast should be like no 
other. The news values help you choose from among the almost infi nite 
number of possible stories you could cover, so that you fi nd the right 
ones for your audience.

Seven News Values
What are the news values? Many journalists identify seven values: 

proximity, timeliness, impact, prominence, oddity, confl ict and human 
interest. Most strong stories have at least two or three of these values.

Not only do these values help you determine whether or not a story 
is strong, they also infl uence which is the dominant story, or which story 
should receive the best position on the page, website or broadcast (Figure 2.1). 
The stronger the story, the more time or space it should receive. The values 
also infl uence how you start the story, how you tell the story and the tone, 
or manner of expression, of the story.

Proximity
How near is the story to your school? An unexpected power outage 

at noon on your campus is much more newsworthy than one at a nearby 
school or one in another state, even if the out-of-state outage covers a 
wider area and lasts longer, or if a transformer fi re starts it. The story on 

Seeing What Others Miss
An experienced journalist 

could walk out of your classroom 
and locate three or four solid story 

ideas in less time than it takes you to get 
through the lunch line. Indeed, Bill Plaschke 

made that claim to a journalism class at the 
University of Southern California Annenberg 
School for Communication.

“They all laughed. Then two days later, I wrote 
a story about a 5-foot-4 poor, disabled kid from 

East L.A. who took two buses for two hours every 
day to come to football practice to carry water for 
the football team. It turns out, the coaches fed 
him and the equipment guys clothed him and 
they all cheered for him, made him their unofficial 
mascot. I wrote this story about a great team 
reaching down to help one of society’s weaker 
members, and the USC writers came up to me 
later, all mad, and said, ‘Man, we just thought he 
was some weird kid who kept showing up.’”

Figure 2.1 The dominant 
photo catches the reader’s 
eye first. Is it difficult to tell 
which is intended to be the 
most important story?

Courtesy of The Evanstonian, Evanston Township High School
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Teaches the principles, practices, and styles used in traditional and new media

Journalism: Publishing Across Media explains core journalism concepts in a student-friendly 
way to high school learners in first-year Journalism and Communication programs. In contrast 
to other journalism texts, this text stresses the importance of telling stories through visual and 
audio elements, as well as the written and spoken word. The chapters are divided into teachable 
sections that include opportunities for students to process and apply what they have read. 
Examples of student and professional work accompany the text.

 in each chapter lead students through a process that emphasizes writing for
an audience, develops students’ writing ability, and trains them for future editorial leadership.

 activities at the end of each chapter teach students the skills they need to 
create written copy in accepted journalism style.

publishing situations to help create strong writers and editors who are grounded in journalistic 
values, ethics, and practices.
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A complete program that prepares students for college or career

This new online solution provides an abundance of resources for students to learn important 
21st century skills as they develop into contributing citizens within our society. Students will 
acquire study skills to  help them improve reading comprehension, listening techniques, writing 
skills, and ability to evaluate texts. In addition, they will learn soft skills for personal success 
in educational, social, and professional situations. The format is concise, easy-to-use, and 
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